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'THE CHECK IS IN THE MODEM

service to be licensed to banks nation-

September 1983. The service is avail-
able at banks throughout the country.
At Chemical, basic 24 hour-a-day
Pronto service costs $12 a month, and
includes “Home Banking’® (balance
inquiry on all accounts, plus up-to-
date information of VISA and Master-
Card accounts with the bank; funds
transfer; automatic bill payment; an
electronic statement and checkbook
register; and a budgeting review that
helps' organize income, expenses and
taxes into up to 50 categories; ““Ac-
count Maintenance™; “‘Electronic
Mail,”” which offers a bulletin board
through which users can communicate
with each otherand the bank itself; and
““Information Services.”
“Information Services” is a collec-

As of press time, Pronto had been
licensed to eight other banks through-
out the country. In New York, sub-
scriptions were above 16,000, and
Chemical Bank Senior Vice President
Robert B. Willumstad reported that
““More than 1200 households are sign-
ing on monthly.

Like many other micro-based bank-
ing services, Promto protects sub-
scribers’ privacy through the use of a
three-tiered authorization code. Italso
uses the “‘tell me twice” error-
checking, which prevents users from
inadvertant slip-ups.

MacBanking for Business

Pronto introduced ““The Pronto Bus-
iness Banker*” in April 1985, following
a six-month market test. It’s the first
U.S. computer-based banking service
designed exclusively for businesses
with annual sales between $500,000
and $10 million.

A subscription costs $30 a month
and offers services such as “Funds
Transfer,” ““Balance Inquiry” (up-
dated at 9 AM each morning); access to
a revolving business credit line; a
checkbook register; credit payments;
clectonic statements; electronic mail;
and the “‘Business Information Ser-
vice.”” The latter offers financial and in-
vestment news, and a “Worldwide
Trade Directory” that puts the user in
touch with experts in international
finance, cash management, and export
| agency  programs. A customizing

wide, having been in operation since -

tion of economic and business briefs.

feature lets the business user add or
delete accounts and authorize person-
nel to access only certain parts of the
data. For example, a company presi-
dent could allow users of a particular
account to determine balances and ob-
tain statements, but not to transfer
funds between accounts.

“‘Pronto Business Bankers™ can take
out personal subscriptions to the home
service for a reduced fee of $8 a month
to be able to transfer funds between
business and personal accounts, plus
access balance inquiries and electronic
statements for personal accounts.

In the market research done before
introducing the ““Pronto Business
Banker,” Charles Forbes, Pronto USA
Vice President of Sales and Marketing,
found that “In a national survery of
1500 small businesses, we learned that
3 out of 10 already had microcom-
puters, and almost half of all businesses
intended to have a microcomputer for
business use by the end of 1985. More
importantly, one in three of those
businesses surveyed said they would
probably subscribe to an electronic
banking and information service, and
27% indicated they would develop a
new relationship with a bank offering
such a service. Simply put, ‘Pronto.
Business Banker’ enables small firms to
track updated account information
daily, to transfer idle funds into higher-
yielding accounts, and to pay down
loan balances when they occur, min-
imizing interest charges — all elec-
tronically, by microcomputer.”

Future Forecast

As computer banking services
become more widely available and
technological innovation continues in
both hardware and software, Mac users
will probably see competition force
down monthly charges and increase

the popularity of banking-by-modem. -

Now if they could just find a way to
get cash out of a disk drive . . . . B

THE WIZARD IS IN

(continued fiom page 124)

The game is even larger in scope than
the vast map in Ultima II. Entire con-
tinents lic hidden, only becoming
known by the bravest — and most
foolhardy!

As of this writing, Richard Garriott is
putting the final touches on Ultima IV:
Quest of the Avatar. James Van Arts-
dalen, who did the excellent transla-
tion of Ultima I1I, expects to do the
same for Ultima IV as soon as it’s
finished.

Origin Systems allowed MacUser a
sneak preview of the adventure-to-
come, and it promises to be even more
involving than its predecessors. The
scenario starts the player off at a
modern-day carnival; where a chance
meeting with a gypsy fortune teller
determines the action. The gypsy lays
cards on the table and tellsashortanec-
dotc about each one, asking the player
to choose between the situations. The
player’s answers to her questions deter-
mine where he or she will begin the
game — and what type of character will
be created.

The character begins alone, though it
is possible to pick up loyal followers
along the journey. It all depends on
how you conduct yourself in a town.
The entire game can be changed, for
better or worse, if your character be-
haves or misbehaves extremely. Since
emphasis is placed on how you act, not
just that you do something, this game
scratches the surface of the next genera-
tion of role-playing games: those that
reward or penalize characters for acting
like they should (or shouldn’t).

Ulsima IV will be much larger in
scope than any of the previous games in
the series. Townsfolk are capable of
having entire conversations, and some-
times offer a much-needed clue if you
ask the right question. The terrain is
more varied, and players can look for-
ward tosettingup camp in the woods —
just like they would in real life. Look
for a complete review in these pages, as
soon as the game is released.

Worlds Await

All of the games profiled in this arti-
cle are outstanding examples of the
role-playing genre. With the popular-

ity of these games showing no signs of |

slowing down, expect to see even more
in the future. Of course, you can also
expect to lose plenty of sleep as you stay
up to play on for “‘just another hour,”
but who can think about waking up
fresh for work when there’s a dragon
literally breathing down your neck? K|
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